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Executive summary 

• This report  out lines the second wave of research into nat ional public opinion 

about  the legacy of the 2012 Olympic and Paralympic Games, conducted 

between 25 th September and 1st October 2008 by BMRB, on behalf of The 

Departm ent  for Culture, Media and Sport  (DCMS) . 

• Results are com pared to the first  wave of this research project , conducted 

over a sim ilar period in 2007. The t im ing of this study so soon after the 

Beij ing Games means that  the recent  increased focus on London’s plans and 

Team GB’s performance will have had an effect  on the latest  results. 

• The survey looks at , am ong other things, awareness, knowledge and caring 

about  legacy benefits, and the expected impact  of the Games on sport ing, 

cultural and voluntary part icipat ion. 

• Results are analysed at  UK level, by Governm ent  Office Region, and by 

standard dem ographic and socio-econom ic classificat ions. 

I nterest  in the 2 0 1 2  Gam es 

• I nterest  in the 2012 Olym pic Gam es and Paralympic Games has r isen by six 

percentage points, to the point  where alm ost  three-quarters of the 

populat ion (73% )  are now at  all interested. Within London, the figure is over 

four in five adults (83% ) . 

• The number of people who are either “ext rem ely”  or “ very interested”  in the 

Gam es has r isen by six percentage points. 

• Alongside the Games, interest  in playing sport  and community involvement  

have also increased significant ly, while interest  in the environment , cultural 

act ivit ies and elect ions showed no change year-on-year. 

• I nterest  in the Gam es cont inues to show a male bias (77%  of m en com pared 

to 70%  of wom en) , and greater levels am ong those aged 25-44 and ABC1s. 

However, year-on-year increases in interest  have come across a wide range 

of dem ographics and English regions, with the gap in interest  between 

groups narrowing. 
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Enthusiasm  tow ards the 2 0 1 2  Gam es 

• The overall proport ion of the populat ion pleased that  London will host  the 

Games stands at  78% . Within this figure, 41%  consider themselves to be 

ext remely or very pleased. 

• The profile of those pleased has changed in few areas. Men who are pleased 

have increased by 4 percentage points to 79% , so they now outnum ber 

those wom en who are pleased, unchanged at  77% . 

• The groups m ost  likely to be pleased are st ill the 25-44s, and people in 

Northern I reland;  those least  likely to be pleased rem ain the 55+  age 

groups and those in Scot land or the North West . The only other significant  

increases in being pleased have come in the East  and West  Midlands (both 

up 10 percentage points) . 

• A m ajor ity (83% )  feel that  the Gam es will have a posit ive effect  on London,  

and on the UK as a whole (73% ). Just  under a third feel they will have a 

posit ive effect  on them personally (30% ), and on their local area (29% ) . 

These last  three have all r isen significant ly year-on-year, with impact  on 

“you personally”  r ising by 8 percentage points. 

• Just  over three quarters agree that  they are confident  that  the UK will host  a 

successful Games, unchanged by developm ents in progress over the last  

year, and the impressive Beij ing Games. However, 32%  now feel that  the 

scope of the plans is too ambit ious, up 3 percentage points year-on-year. 

Know ledge of the 2 0 1 2  Gam es 

• Claimed public knowledge of plans for the Gam es has rem ained at  around 

four in ten  over the past  12 months. Only 7%  of the public claim  to know a 

lot  about  plans. 

• Greatest  claimed knowledge levels remain higher among men (47% ) , ABs 

(55% ) and those in London (57% )  and the South East  (48% ). Unlike 

interest  levels, knowledge among other dem ographic groups has not  grown 

to narrow the gap to these more knowledgeable groups. 

• The difference in knowledge of Games plans between London and other 

regions has narrowed, both because levels of knowledge actually fell 7 

percentage points year-on-year in London, but  also because knowledge in 

the West  Midlands rose by seventeen percentage points to 43% . 
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New s heard about  the Gam es 

• Nearly half of adults heard, saw or read posit ive stor ies about  the Gam es 

recent ly, up by 11 percentage points to 49% . At  the sam e t im e, the 

proport ion get t ing negat ive news is stat ic at  38% , while the number of 

people hear ing nothing at  all has fallen from 29%  to 22% . 

• By far the most  common source of informat ion on the Gam es was television 

(78%  of respondents named this medium) . Half (50% )  got  their informat ion 

from  newspapers and around a quarter (23% )  from  the internet . All of these 

sources saw significant  increases year-on-year. 

The im pact  of the Gam es on part icipat ion 

Sport ing part icipat ion 

• Around half (53% )  of the populat ion have taken part  in sport  or act ive 

recreat ion the last  four weeks pr ior to taking part  in this survey, down 3 

percentage points com pared with 2007 results. As this survey only m easures 

one t ime period, which is inevitably affected by the weather and other 

external factors, this should not  necessarily be interpreted as an indicat ion 

of a decrease in part icipat ion over t ime1.  Londoners showed a major fall on 

this m easure, down 19 percentage points to 48% . 

• Four in ten adults (41% )  have taken part  in some kind of social sport ing 

event  to raise m oney for charity. This is a much more prevalent  act ivity 

among those in their thir t ies and fort ies (peaking with 35-44s at  53% ) , and 

ABs (51% ) . These events at t ract  m ore of those who are norm ally act ive, 

with over half of those current ly part icipat ing in sport  having done such an 

event , compared to a quarter of those who did not  do sport  in the preceding 

four weeks. 

• When asked to think about  how the 2012 Games m ight  impact  on their 

part icipat ion levels, 5%  of adults believed that  London 2012 will m ake them  

m uch m ore likely to do sport , and 18%  a lit t le m ore likely. Of the five 

percent  who are much more likely, four percentage points com e from  people 

who already part icipate in sport , and only one percentage point  from  those 

who do not . 

1 Taking Part data shows that 53% of adults and young people aged 16 and above in England had  

participated in an active sport at least once during the past four weeks.   

Source: Taking Part: The National Survey of Culture, Leisure and Sport – Progress report on PSA3:  

http://www.culture.gov.uk/reference_library/publications/5221.aspx 
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Cultural part icipat ion 

• Nearly three in four adults (74% )  claim  to take part  in regular cultural 

act ivit ies, including theat re, cinem a and m useum  visits, up 3 percentage 

points year-on-year. 15-24s, ABs and those in the South East  were m ost  

likely to take part  in such act ivit ies. 

• Five percent  of adults believe that  London 2012 will m ake them  m uch m ore 

likely to do more cultural act ivit ies, and 25%  a lit t le more likely. As with 

intent ion to do m ore sport , four of the five percent  expect ing to do m uch 

more are already part icipat ing in regular cultural act ivit ies. 

Volunteering 

• 15%  of adults claim  to volunteer unpaid help to a person who is not  a 

relat ive, and 23%  volunteer as part  of a group, which when account ing for 

those who do both means that  a third overall (34% )  do some form  of 

volunteering. The most  act ive in this area are those aged over 65, AB social 

groups and those in southern England, except  London. 

• Three percent  of adults believe that  London 2012 will m ake them  m uch 

m ore likely to do m ore volunteering, of which two percentage points are 

from  people already giving unpaid help. 15%  consider themselves a lit t le 

m ore likely to volunteer in som e way. 

Thoughts on the Olym pic legacy 

• A third (34% )  have thought  about  what  they want  the long term  benefits of 

London 2012 to be, effect ively unchanged from 33%  last  year. This remains 

significant ly higher am ong ABs and those in the south of England, although 

increases have been seen among women, 65+ , DEs and those in the South 

West  and West  Midlands. 

• Opinions of where the legacy benefit  should be felt  have shifted:  those 

feeling that  the benefits should be wider than just  sport  have increased by 

12 percentage points to 75% , and those believing that  London should 

benefit  m ore than the rest  of the UK have increased by 5 percentage points 

to 40% . 

• Am ong those who had thought  about  what  they want  the legacy to be, the 

top response at  47%  cont inued to be improved sport ing venues. 
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Opportunit ies for young people were cited by 40% , up 4 percentage points 

on 2007, while new hom es in East  London fell 6 percentage points to 32%  

and cultural part icipat ion fell 4 percentage points to 7% . 

The legacy prom ises 

Aw areness of the Governm ent ’s legacy aim s 

• When prompted, large numbers of people claim  to be aware of many of the 

Governm ent ’s twelve legacy aim s. Job creat ion (77%  aware) , growth in 

sport ing part icipat ion (76% ), new sports venues and parks in London 

(73% ), dem onst rat ing the UK is a great  place to visit  (72% )  and m oving up 

the medal table (72% )  are the most  widely known. The Cultural Olympiad is 

st ill the least  known aim  (25% ) , however awareness has increased by 10 

percentage points since 2007. The park as an example of environmentally-

fr iendly development , and carbon-neut ral const ruct ion of homes are known 

by 41%  and 33%  of adults respect ively. 

Caring about  a im s 

• A significant  m ajority of the populat ion care about  the delivery of all twelve 

of the legacy aims. Nine in ten  care  that  jobs are created (92% )  and that  

young people are encouraged to get  involved in playing an act ive part  in 

their  com m unity (93% ) , while around six in ten care that  new hom es are 

built  in East  London (62% )  and the Cultural Olympiad is delivered (64% ). 

The greatest  increase in support  has come in improving medal performance, 

up 14 percentage points from  67%  to 81% , albeit  that  the definit ion of 

success has had to be changed following Team GB’s successes in Beij ing2.  

• The quest ion on caring separated out  those who care a lot  from  those who 

care a lit t le about  each aim . The aim s about  which most  people cared a lot  

were job creat ion (65%  care a lot ) , and encouraging young people to play 

an act ive part  in their community (64%  care a lot )  followed by econom ic  

benefits for business and tourism  (54%  and 53%  care a lot  respect ively) . 

2 2007 study measured “Moving from 4th to 10th place in the medal table”, while for 2008 this was 

changed to “improving on Team GB’s Beijing medal performance” 
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1 2007 study measured “Moving from 4th to 10th place in the medal table”, while for 2008 this was 

changed to “improving on Team GB’s Beijing medal performance” 

Likelihood that  a im s w ill be achieved 

• Overall,  over two- thirds of the populat ion believe that  each legacy area is at  

least  quite likely to be delivered. The likelihood of building new venues and 

parks in London (86% ) and increasing sport ing part icipat ion (84% )  current ly 

have the greatest  overall public confidence. 

• Top-box scores for this measure, i.e. people who consider each legacy area 

is ext remely or very likely to be delivered, are considerably lower. The 

greatest  score was for venues and parks in London, at  57%  (very or 

ext rem ely likely) , while only 28%  believe that  the Cultural Olym piad is very 

or ext rem ely likely to be delivered, and only 30%  believe that  the 

developments are very or ext remely likely to provide an example of how to 

reduce our carbon footprint . 

Aw areness of current  legacy init iat ives 

• Nine percent  of the populat ion are aware of a legacy act ivity happening 

within their area, and 49%  are aware of an init iat ive to make swimming free 

for the under 16s and over 65s. Awareness of this part icular init iat ive is 

highest  among those aged 55+  and those in Northern England, while higher 

figures for Wales and lower figures for Scot land reflect  different  policies 

within the devolved adm inist rat ions. 

• Almost  two in three of the populat ion (65% )  believe that  extending free 

swim m ing to all would be very useful in get t ing m ore people swim m ing. 
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1  I ntroduction 

The Departm ent  for Culture, Media and Sport ’s plans for the legacy of the 2012 

Games are published in the legacy act ion plan:  Before, during and after:  m aking 

the most  of the London 2012 Games. This document  sets out  in detail five key 

legacy am bit ions that  the Governm ent  has pledged to at tain in the run-up to, and 

after, the 2012 Games. These legacy ambit ions are to: -  

1.  Make the UK a world-class sport ing nat ion;  

2.  Transform  the heart  of East  London;  

3.  I nspire a new generat ion of young people to take part  in local volunteering, 

cultural and physical act ivity;  

4.  Make the Olym pic Park a blueprint  for sustainable liv ing;  

5.  Demonst rate the UK is a creat ive, inclusive and welcom ing place to live in, 

visit  and for business. 

The DCMS commissioned BMRB in both autumn 2007 and autum n 2008 to 

undertake representat ive surveys of UK public opinion towards the Legacy. These 

two studies have respect ively benchm arked, and begun to t rack specific measures 

relat ing to the Legacy prom ises, including awareness of them, how much the public 

cares about  each, and faith in the fact  that  they will be delivered. The abilit y of the 

Games to inspire people to take part  in more sport ing, cultural or volunteering 

act ivity is also being t racked. 

The surveys have been conducted using BMRB’s weekly face- to- face Om nibus 

survey. Sampled using a form  of Random Locat ion sampling, BMRB Om nibus used 

com puter-assisted personal interviewing to interview 2,100 respondents aged 15+  

in-hom e. Results have been weighted to be representat ive of the populat ion of 

Great  Br itain and Northern I reland. A copy of the quest ionnaire and sam pling 

methodology can be found in appendix one and two respect ively. 

This report  presents the results of the 2008 survey, and highlights changes from  

2007 that  are stat ist ically signif icant  at  95%  confidence level. 

A note on interpretat ion 

Where percentages do not  add to up to 100%  this can be due to a variety of factors 

-  such as the exclusion of ‘Don’t  Know’ or ‘Other’ responses, mult iple responses or 

rounding up of individual percentages.  Where coded responses are combined -  

such as the proport ion who agree a lot  and agree a lit t le -  the figure may differ 

from  the sum of all codes, this is due to rounding up during the creat ion of the NET 
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score. When a year-on-year percentage change is cited throughout  this report  it  

should be to be taken as percentage point  change. 

Throughout  this report , any differences between sub-groups ( regional or 

dem ographic)  or year-on-year changes are flagged if they pass this 95%  confidence 

test . I n the case of the charts showing data by Governm ent  Office Region (charts 

2.3, 3.2 and 5.2) , such changes are highlighted by shading. The table below gives 

guideline figures for the differences we are looking for year-on-year, or between 

each sub-group and the nat ional average, for us to be confident  that  the result  is 

significant ly different . 

Group Sam ple Size Margin of Error 

( 5 0 %  score)  

All 15+  2109 2.1%  

Men 991 3.1%  

Wom en 1118 2.9%  

15-24s 271 6.0%  

25-34s 349 5.2%  

35-44s 357 5.2%  

45-54s 371 5.1%  

55-64s 299 5.7%  

65+  462 4.6%  

AB 338 5.3%  

C1 538 4.2%  

C2 442 4.7%  

DE 791 3.5%  

London 263 6.0%  

South East  388 5.0%  

South West  172 7.5%  

East  of England 83 10.8%  

Wales 80 11.0%  

East  Midlands 133 8.5%  

West  Midlands 176 7.4%  

Yorkshire and The Humber 183 7.2%  

North West  227 6.5%  

North East  102 9.7%  

Scot land 197 7.0%  

Northern I reland 105 9.6%  
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To ascertain social class, occupat ion details were collected for the related m em ber 

of the household who has the largest  incom e.  I f the Chief I ncome Earner is ret ired,  

it  is based on his or her form er occupat ion.  I f the Chief I ncom e Earner has no 

formal occupat ion, social grading is assessed based on his/ her m ain source of 

income. I nterviewers are supplied with a list  of occupat ions within indust ry to guide 

them  in their assessm ents of social grade. Social grade is checked by KO’s coding 

and edit ing staff (a sum m ary of occupat ional groupings can be found in appendix 

3) . 

Respondents were interviewed in each of the nine Governm ent  Office Regions 

(GOR)  in England:  London, South East , South West , East  of England, East  Midlands, 

West  Midlands, Yorkshire and the Hum ber, North West , and North East , as well as 

in Scot land, Wales and Northern I reland. This report  differs from  the 2007 edit ion in 

that  we have reported Governm ent  Office Regions separately without  grouping 

them . Respondents in nineteen London boroughs were interviewed, including a total 

sample of 56 across the five host  boroughs (Greenwich, Hackney, Newham , Tower 

Ham lets and Waltham Forest ) . As the sample st ructure of the nat ional omnibus 

survey is not  designed for analysis at  this specific level,  no separate analysis has 

taken place for the host  boroughs sam ple. 
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2  I nterest in the 2012 Games  

To understand interest  in the Games in the broader context , respondents were 

asked how interested they were in the 2012 Games alongside five other major 

topics of nat ional interest  (elect ions, culture, the environm ent , playing sports, 

involvem ent  in their com m unit ies) . Chart  2.1 shows that  the 2012 Games is ranked 

third in the list  according to levels of overall interest  (people saying they were 

ext rem ely, very or fair ly interested) . 

Chart  2 .1  I nterest  in issues including the 2 0 1 2  Olym pic and Paralym pic 

Gam es 

I n the 2008 study, around seven in ten (73% )  UK adults were interested 

(ext rem ely, very or fair ly)  in the 2012 Olympic Gam es, up 6 percentage points from  

2007. Two areas of public interest  closely associated with the legacy of London 

2012 also increased this year, with interest  in playing sports up 5 percentage points 

to m ore than half of the populat ion, and com m unity involvem ent  up 4 percentage 

points with m ore than two thirds of adults interested.  

Of the 73%  at  all interested in the Games, 62%  were either very or quite  

interested, and 11%  ext remely interested. This dist r ibut ion of interest  broadly 

m irrors the other subjects measured as no more than 14%  were ext rem ely 

interested in any one area. 
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As shown below in Chart  2.2, there has also been a growth in interest  amongst  

wom en ( r ising 7 percentage points to 70% ) , C2s and DEs (up 8 percentage points 

to 70% , and up 11 percentage points to 69%  respect ively) . I nterest  am ong these 

groups st ill lags behind m en (77% )  and ABs (78% ) , but  the gap has closed 

compared to last  year. 

A gap in interest  towards the Gam es between 25-44s and other age groups 

remains. I nterest  among 25-44s increased more than any other age group, up by 8 

percentage points to 79% . 

The proport ion of adults who are ext remely interested, by dem ographic group or 

indeed by region does not  vary significant ly from  the nat ional average.  

Chart  2 .2  I nterest  in the 2 0 1 2  Gam es by dem ographic group 

Looking at  the data by GOR, Chart  2.3 shows that  London is understandably the 

region most  interested in the 2012 Games (83% ). There have been significant  

increases in four regions, part icular ly the West  Midlands (up 16 percentage points 

to 76% ) . 
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Chart  2 .3  I nterest  in the 2 0 1 2  Gam es across the UK’s Governm ent  

Office Regions 
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3  Enthusiasm for London hosting the 2012 Games  

When asked how pleased they were about  the fact  that  the 2012 Olympic Games 

and Paralym pic Gam es would be taking place in London, 78%  of respondents were 

at  all pleased, represent ing no significant  change from 2007. The proport ion 

“ext remely pleased”  was 15% , while 26%  were “very pleased”  and 37%  “ fair ly 

pleased” . 

Chart  3 .1  Enthusiasm  for London host ing the Gam es by dem ographic 

group 
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Chart  3 .2  Enthusiasm  for London host ing the Gam es across the UK’s 

Governm ent  Office Regions 

Across dem ographic groups shown in Chart  3.1, the only significant  variances from  

the average are among age groups, with 25-44s being significant ly more pleased, 

and 55+  significant ly less pleased. The pat tern of higher scores am ong m en, the 

25-54s and those in social grades AB that  were observed for interest  also appears 

to be there for enthusiasm :  however the gaps are sm aller than for interest , and we 

cannot  be absolutely sure that  these are significant .  

Chart  3.2 shows significant  increases year-on-year in enthusiasm in the Midlands 

regions, while enthusiasm in other regions has rem ained stat ic or changed only 

slight ly. Only Northern I reland cont inues to show a significant ly higher level of 

enthusiasm  com pared to the nat ional average. 
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4  Segmenting the public based on interest and enthusiasm 

A basic segmentat ion of the UK public was created from  the 2007 survey, and 

reproduced again this year, grouping people by their interest  in the 2012 Olympic 

and Paralympic Games, and how pleased they area that  the Games are com ing to 

London. 

This segm entat ion aim s to provide a top- level overview of public engagement  with 

the London 2012 project , and divides people into four groups: -  

o Promoters:  people who are both generally interested, and generally pleased 

that  the Gam es are com ing to London. 

o Contenteds:  people who are pleased about  the Gam es, but  not  that  

interested. 

o Detractors:  people who are interested in the Gam es, but  not  pleased that  

they are com ing to London. 

o I gnorers:  people who are neither pleased nor interested. 

As we have already illust rated in sect ion 2 above, the overall level of interest  in 

London 2012 has increased, while the proport ion of people pleased (sect ion 3 

above)  has remained roughly the same (75%  in 2007 and 77%  in 2008, not  a 

significant  change according to the margin of error on this study) . 

The overall result  of these shifts is a significant  increase in the number of those 

falling into the “Prom oters”  category, shown in Chart  4.1, from  43%  in 2007 to 

48%  in 2008. 

The five percentage point  gain in Promoters has come from falls in the number of 

Contenteds (down 2 percentage points to 31% )  and I gnorers (down 3 percentage 

points to 16% ) . Det ractors however have not  dim inished in num ber, rem aining at  

5%  of the populat ion. 
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Chart  4 .1  Segm entat ion based on interest  and enthusiasm  tow ards 

London 2 0 1 2  
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5  Knowledge of current plans for the 2012 Games 

There has been no significant  change overall since 2007 in claimed knowledge of 

plans for the Games:  7%  claim  to know a lot , and 33%  a lit t le, giving a total of 

40%  claim ing any knowledge. 

The groups showing above-average knowledge in Chart  5.1 are again sim ilar to 

those with greater interest  and enthusiasm , with m en, and ABs showing greater 

knowledge, while 15-24s, older age groups, wom en and C2DEs lag behind the 

general populat ion. 

Chart  5 .1  Know ledge of current  plans for  the 2 0 1 2  Gam es by 

dem ographic group 
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Chart  5 .2  Know ledge of current  plans for  the 2 0 1 2  Gam es across the 

UK’s Governm ent  Office Regions 

Of note is the 4%  of wom en who claim  to know a lot  about  plans. This is less than 

half the 10%  figure for men. I n a sim ilar vein, only 3%  of DEs know a lot , 

com pared to 11%  of ABs. Mirror ing their increased level of interest  and enthusiasm, 

52%  of those from  BME groups claim  to know a lot  or a lit t le. 

Chart  5.2 breaks down knowledge levels by Governm ent  Office Region, and shows 

that , to a large extent  and with the except ion of the North West , knowledge 

appears to decline the further away from  London someone lives. This may be a 

side-effect  of media report ing more about  the Games in areas with greater interest  

levels, but  the sam e effect  does not  seem  to have affected enthusiasm as seen in 

sect ion 3 above.  

London’s figure of 57%  knowing a lot  or a lit t le has nevertheless fallen 6 

percentage points year-on-year. The greatest  increase has come in the West  

Midlands, up 17 percentage points to 43% , while a significant  fall has been 

measured in Scot land. 
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6  Specific opinions of the 2012 Games 

Beyond basic measures of enthusiasm, interest  and knowledge, five specific 

at t itude statem ents about  the London 2012 Games were measured as part  of this 

survey, with overall results shown in Chart  6.1. 

Over three quarters (76% )  of the populat ion are confident  that  the UK will host  a 

successful Gam es, to which 37%  st rongly agree and 40%  slight ly agree (difference 

in sum is due to rounding of numbers) . This measure has shown no real change 

over the last  year, despite much media at tent ion on delivery, cost , and comparison 

with a spectacular Beij ing Games. 

As with overall levels of enthusiasm out lined in sect ion 3 above, there is lim ited 

significant  differences between any dem ographic group and the nat ional average, 

with only Wales showing a significant ly lower agreement  (64% )  and Northern 

I reland significant ly higher agreement  (88% )  than the average.  

Two thirds (66% )  of the populat ion feel Team GB’s performances in Beij ing has 

m ade them  m ore enthusiast ic about  London 2012. There was no significant  

difference am ong the sub-groups in response to this quest ion.  As we will see in 

sect ion 10 below, the most  obvious area where Beij ing has raised expectat ions and 

enthusiasm is in medal performances. 

This part icular m easure has seen agreement  increase by twelve percentage points 

since 2007, to 75%  of the populat ion, while only 9%  disagree with this viewpoint . 

Londoners and ABs are m ore likely to hold this view (both 85% ) , while those aged 

65+  and C2s are less likely to agree (68%  and 66%  respect ively) . 
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Chart  6 .1  Specific at t itudes tow ards the 2 0 1 2  Gam es 

The other two at t itude statem ents m easured show greater spread in public opinion. 

The public appears undecided on whether current  plans are too ambit ious, with 

40%  neither agreeing nor disagreeing with this viewpoint  com pared to 32%  who 

agree and 24%  who disagree. Those aged 55-64 are more likely to believe that  

plans are too ambit ious (39% ) , as do 45%  of Londoners.  

There has been significant  increase year-on-year in those believing that  it  is only 

r ight  that  London should benefit  m ore than the rest  of the UK, up 5 percentage 

points to 40% .  A greater num ber st ill disagree with this viewpoint  (45% ) , and 

disagreement  is over 50%  in every region outside southern England, with the 

notable except ion of Northern I reland. 
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7  Sources of information 

Perhaps as a result  of Team GB’s perform ances in Beij ing, the public is 

remembering an increased amount  of posit ive news and comment  about  the 

London 2012 Games in this year’s survey. I n the 2008 survey, just  under half of 

adults (49% )  claim ed to have read or heard posit ive things recent ly, com pared to 

38%  in 2007. Meanwhile, the proport ion picking up negat ive things has remained 

stat ic at  38%  and those receiving no news at  all has dim inished from  29%  in 2007 

to 22%  in 2008.  

Men remain more likely to remember som e news or com m ent , with 54%  having 

heard posit ive things and 42%  negat ive, while women are st ill more likely to have 

heard nothing at  all (26% ) . 

While the increase in posit ive news, and result ing decrease in no news has been 

seen equally across age, gender and social groups, the regional picture has been 

more varied. Good news is up across the board, but  bad news has also increased in 

the South East  (up 6 percentage points to 50% ) , West  Midlands (up 9 percentage 

points to 37% )  and Northern I reland (up 11 percentage points to 37% ) . Meanwhile, 

those hearing bad news has fallen 10 percentage points in London to 38% , and 19 

percentage points in the North East , to only 24% . 

Chart  7 .1  Hearing or reading good and bad new s about  London 2 0 1 2  
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8  Where benefits are expected to be felt 

Respondents were asked whether they felt  the Games would have a posit ive, 

negat ive or no impact  in four areas:  the UK as a whole, London, their local area and 

themselves personally. 

Just  under three quarters (73% )  of the UK public believe that  the Gam es will have 

a posit ive impact  on the UK as a whole, up 3 percentage points year-on-year, 

although the major ity believe the impact  will be “ fair ly posit ive”  (51% )  rather than 

“very posit ive”  (22% ) . 25-34s are m ore likely than the average to believe in a 

posit ive im pact  on the UK (82% ) , while those over 65+  are less likely to see it  

(64% ). I n Scot land too, fewer believe this (64% ) . 

The benefit  to London is clearer for most , with 83%  thinking the Games will have a 

posit ive effect  there (38%  very posit ive and 45%  fair ly posit ive) . I t  is worth not ing 

that  fewer Londoners believe this than the average, with 27%  seeing a “very 

posit ive”  effect  and 52%  a “ fair ly posit ive”  one (com pared to an average of 38%  

and 45%  respect ively) .  

Chart  8 .1  I m pact  of the 2 0 1 2  Gam es on individuals and com m unit ies 
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Looking closer to hom e for m ost  respondents, the majority believe that  London 

2012 will make no difference to their local area (61% )  or themselves personally 

(62% ). I t  is worth not ing that  these quest ions were asked before respondents were 

quest ioned about  specific areas of Olym pic legacy. 

However, the numbers believing there will be a posit ive effect  on their area (29% ) 

or them selves personally (30% )  have both r isen significant ly year-on-year, am ong 

a wide range of demographic and regional groups. Londoners are more likely than 

those in other regions to see benefits in their area or their own lives (43%  and 42%  

respect ively) , as are those from  BME groups (48%  and 42%  respect ively) . 

Our analysis looked closely at  those who saw a posit ive benefit  for them selves or 

their local area, to ident ify if there were specific areas of legacy that  m ight  be 

having an impact  on these people. Of the twelve legacy areas measured for 

awareness, caring and confidence in delivery, those who saw a posit ive benefit  for 

themselves or their area were generally more posit ive across the board, with no 

notable variat ion for any specific legacy areas. 
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9  Potential impact on participation 

Current  part icipat ion 

Respondents were quest ioned on their sport ing part icipat ion in the four weeks prior 

to taking part  in the survey, and their part icipat ion in cultural act ivity and 

volunteering more generally, as well as how m uch London 2012 m ay encourage 

them to do more in each of these areas. 

The quest ions used to ascertain current  part icipat ion are sim ilar to those used in 

the Taking Part  quest ionnaire. I t  should however be noted that  Taking Part  employs 

year- round fieldwork, which smoothes seasonal variat ion in part icipat ion, especially 

sport ing (adults and young people aged 16 and above in England are included in 

the Taking Part  Survey) 3.  

Chart  9.1 shows that  this study’s 4-week period of reference puts act ive sport ing 

part icipat ion at  53%  of the populat ion, down by a stat ist ically insignificant  2 

percentage points on 2007. The late August -early Septem ber per iod of reference 

saw far worse weather in 2008 than 2007, which may explain any fall in act ive 

sport . 

At  60% , men were more likely than average to have part icipated in act ive sport , as 

well as 15-24s (69% ) , 25-34s (64% ) , ABs (66% ) , the South East  (61% )  and 

Northern I reland (64% ) . Those less likely than average were women (47% ) , 65+  

(35% ) , and DEs (37% ) . 

The 2008 study asked a new quest ion, on whether respondents had ever 

part icipated in a social sport ing event  to raise money for charity. 41%  of the 

populat ion had done so, with above-average figures am ong 35-44s (53% ) , ABs 

(51% ), and those in the East  of England (55% )  and Northern I reland (54% ) . 

Especially low figures were seen am ong those aged 65+  (24% ) , DEs (28% ) , 

Londoners (29% ) , and BME groups (31% ) . A quarter (26% )  of those not  current ly 

doing act ive sport  had t r ied an event  like this. 

Around three quarters (74% )  of the populat ion take part  in regular cultural act iv ity 

in their  spare t im e, of which 29%  claim  to do a lot  and 48%  a lit t le. As with 

sport ing act ivity, higher figures are seen among ABs (85% ) , C1s (80% )  and the 

South East  (83% ) , while 65+  and DEs are below average (both 61% ) . 

3 Taking Part data shows that 53% of adults and young people aged 16 and above in England had  

participated in an active sport at least once during the past four weeks.   

Source: Taking Part: The National Survey of Culture, Leisure and Sport – Progress report on PSA3:  

http://www.culture.gov.uk/reference_library/publications/5221.aspx 
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Just  over a third (34% ) of the populat ion claim  to do some form  of volunteering in 

their spare t ime. The study specifically asked about  giving unpaid help as part  of a 

group or organisat ion, which 23%  are doing, and giving unpaid help to a person 

who is not  a relat ive, which 15%  do. Four percent  said they do both. 

Volunteering is less common among 15-24s and 25-34s (28%  and 29%  

respect ively) , and C2s or DEs (25%  and 27%  respect ively) . ABs are most  likely to 

give unpaid help at  45% , followed by the South East  and 65+  (both 39% ) . 

Chart  9 .1  Current  part icipat ion in sport ing, cultural act ivit ies and 

volunteering 

Encouragem ent  to part icipate m ore 

After establishing current  part icipat ion, respondents were asked how m uch m ore 

they would be encouraged to part icipate in these areas, as we get  closer to London 

2012. 

The headline figures for each area show that  23%  think they would do m ore sport , 

30%  m ore cultural act ivit ies, and 18%  m ore volunteering than they do now. All of 

these figures are significant ly higher than 2007. 

Within the sport ing part icipat ion figure, 5%  believe they will do a lot  m ore, and 

18%  a lit t le. The young are especially likely to think this, with 34%  of 15-34s 
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saying they will do more compared to 23%  of all adults. Londoners, at  34%  are  

also more likely to feel inspired. Older groups however are far less encouraged, 

with only 9%  of 65+  thinking they will do more. 

Chart  9 .2  Encouragem ent  to part icipate m ore 

When we break down intent ion to part icipate more, by those who current ly 

part icipate and those who do not  (see chart  9.3) , we see that  the greatest  

ant icipated growth is expected to be among those who already part icipate. 

Of the 5%  claim ing that  they would do a lot  m ore sport , 4%  are current ly 

part icipat ing and 1%  are not , while among those who think they would do a lit t le 

more, 12%  are part icipat ing and 6%  are not . 
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Chart  9 .3  Encouragem ent  to part icipate m ore, am ong current  

part icipants and non- part icipants 

As with sport , 15-24s are  also  more  likely to believe they will  do more cultural  

act ivit ies as a result  of London 2012 (37% )  compared to 30%  of all adults. 

Londoners (42% ) and those in the South East  (36% )  are m ost  encouraged, while 

only 19%  of DEs think they will do more. 

Again, five percent  claim  they would do a lot  more cultural act ivity, and this is split  

in the sam e way as for sport  with 4%  com ing from  current  part icipants in culture, 

and 1%  from  non-part icipants. Of the 25%  who think they would do a lit t le m ore, 

21%  are current  part icipants. 

Despite lower than average figures for current  volunteering, 27%  of 15-24s believe 

they will do more compared to the average of 18% . Londoners are especially 

inspired to volunteer more at  35% , while among the 65+  age group which current ly 

volunteers most , only 8%  think they will volunteer more. 

Finally, of the 3%  claim ing that  they would do m uch m ore volunteering, 2%  

current ly give unpaid help while 1%  do not . Those who m ight  volunteer a lit t le 

more are evenly split  with 7%  being current  volunteers and 8%  current ly not . 
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1 0  Thoughts on the Olym pic legacy prom ises 

Considerat ion of the long- term  benefits 

Before asking respondents about  specific elements of the Olympic legacy, they were 

asked if they had thought  about  what  they want  the long- term  benefits of the 

Gam es to be. A third (34% )  had done so, represent ing no significant  change from a 

year ago. 

Those m ore likely to have considered the long- term  benefits were 45-54s (41% ) , 

ABs (48% ) , and those in Southern England (London 42% , South East  41%  and 

South West  53% ) . 15-24s on the other hand were much less likely than the 

average to have thought  about  it  (22% ) , as were those in Northern England (North 

West  27% , North East  18% ) , Scot land (25% )  and Northern I reland (19% ) . 

Those who claim ed to have thought  about  the benefits were also asked what  they 

wanted the long- term  benefits to be. Their spontaneous responses were grouped 

and coded into the list  shown in Chart  10.1 below. These spontaneous responses 

are likely to reflect  issues which are more to the front  of people’s m inds, either 

because of their importance or because they are most  easily associated with the 

Games. 

I mproved sports venues cont inues to be the m ost  frequent ly cited benefit ,  with 

47%  of those who had thought  about  the legacy benefits m ent ioning this aspect . 

15-24s were m ore likely (56% ) to cite this benefit .  

Those who had m ent ioned sports venues were asked a supplementary quest ion on 

where they thought  the improved venues should be:  33%  of this group said “ for the 

Games themselves” , 22%  answered “ in my local area”  and the remaining 45%  

replied that  the venues should be for both the Games and their local area. 

Opportunit ies for young people were also m ent ioned by 40%  of respondents, an 

increase of 4 percentage points on last  year. Only Wales saw a figure significant ly 

above average for this measure (58% ) . 

36%  ment ioned increased sport ing part icipat ion as a benefit , and again 15-24s 

were m ost  likely to have thought  of this (53% ), along with those in Northern 

I reland (56% ) . 
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Chart  1 0 .1  Top- of- m ind benefits of London 2 0 1 2  

The regenerat ion of East  London was less likely to be ment ioned in 2008, falling by 

6 percentage points to 32% . A clear except ion was in London, where this measure 

increased by 12 percentage points to 48% . I t  was also more than twice as likely to 

be m ent ioned by ABs (43% )  than C2DES (20% ) . 

Bet ter t ransport  showed no significant  change at  29% , but  this was also cited m uch 

m ore frequent ly by Londoners (47% )  and ABs (38% ) . 

Aw areness of the Governm ent ’s a im s 

Respondents were also prompted with sim plif ied versions of the Governm ent ’s 

Legacy aims for the 2012 Olympic and Paralympic Gam es: -  

o I mproving on Team GB’s medal performance;  

o Creat ing more jobs;  

o Building major new sports venues and parks in London;  

o I m proving public t ransport  in London;  

o Building new homes in East  London;  
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o I ncreasing take-up in sports;  

o Encouraging young people to benefit  from  playing an act ive part  in their 

com m unit ies;  

o Developing a UK-wide programme of cultural events called the “Cultural 

Olym piad”  in the run-up to 2012;  

o Showing the rest  of the World that  the UK is a great  place to visit ;  

o More opportunit ies for Brit ish business;  

o Set t ing an exam ple of how new business developm ents can be 

environm entally- fr iendly;  

o Set t ing an example of how com m unit ies can reduce their carbon footprint . 

Overall awareness of each of these aims is shown in Chart  10.2 below. 

Chart  1 0 .2  Aw areness of the Governm ent ’s specific a im s 

The greatest  change in awareness of aims since last  year’s study related to 

improving Britain’s performance in the medals table, as this was the focus of m uch 

of the coverage of the Beij ing Olympics. The 2007 study measured awareness of 

the aim  to move from  10 th to 4 th in the m edal table, in the 2008 survey the aim  was 

more simply expressed as further improvement  as that  posit ion was at tained in 

Beij ing. 
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Within the infrast ructure benefits, listed as the top four above, job creat ion had the 

highest  awareness at  77% , and was part icular ly noted am ong ABs (85% )  and those 

in the South East  (87% ) . 

Awareness of new sports venues and parks in London rose 6 percentage points 

year-on-year to 73% , and also had greater salience am ong ABs (84% ) , C1s (79% )  

and the South East  (79% ) . 

65%  of the public were aware of the Public Transport  aims, more so among men 

(70% ), ABs again (80% ) , and Londoners (84% ) . 

New hom es in East  London, which stood effect ively unchanged at  50%  awareness 

among the general populat ion, was st ill known am ong 70%  of Londoners and 66%  

of ABs. 

All specific elem ents in the area of social legacy increased significant ly year-on-

year. Up 7 percentage points to 76% , increasing take-up in sports was again 

part icularly known among ABs (84% ) , but  less so among DEs (64% ) and the 15-

24s (70% ) . 

Get t ing young people m ore involved in their communit ies was up 6 percentage 

points to 67%  in terms of awareness, and was part icularly known among the 65+  

(73% ), Londoners (75% )  and those in the South East  (74% ) . 

The Cultural Olympiad saw the greatest  increase, up 10 percentage points to 25% , 

albeit  from  a low base last  year. ABs again (31% )  and those in London (41% )  were 

m ost  aware of this. 

Econom ic benefits from  business opportunit ies rose by 6 percentage points to 72% , 

and was again m ore salient  am ong ABs (71% ) , but  also am ong 45-54s (69% ) , and 

less so am ong 15-24s (54% ) . Tourism  benefits were known to 62%  of adults, 80%  

of ABs and 83%  of Londoners. 

Environm entally- fr iendly const ruct ion was known to 41%  of adults, up 4 percentage 

points, and set t ing an exam ple of how to reduce the carbon footprint  was known to 

33% . Both of these were more widely known among those aged 65+  and 

Londoners, and less known among those aged 15-24. 
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Caring about  the Governm ent ’s a im s 

Respondents were then asked how m uch they cared that  each of these aims should 

be achieved, using a scale of “ care a lot ” , “ care a lit t le”  or “don’t  care” . The results 

of this quest ion are shown in Chart  10.3. 

Young people being encouraged to play an act ive part  in their com m unit ies was the 

aim  with the greatest  num ber caring at  all (93%  saying “a lot ”  or “a lit t le” ) , while 

Job creat ion was the aim  that  m ost  people care about  “a lot ” , at  65% . 

Looking at  how much people care about  each theme, job creat ion and opportunit ies 

for young people showed more people car ing a lot , than caring a lit t le, by a rat io of 

over two to one. The proport ion that  cares a lot  about  2012’s abilit y to create jobs 

rose significant ly by 5 percentage points. 

The econom ic benefits of tourism  and business opportunit ies also had a m ajority 

caring a lot  rather than a lit t le. The reverse is the case for new hom es in East  

London, and the Cultural Olympiad, where those car ing only a lit t le outnum bered 

those caring a lot  significant ly. 

I n a sim ilar pat tern to the awareness scores, in alm ost  every case, ABs were 

significant ly more likely to care and DEs significant ly less likely to care. The only 

except ion was caring about  improving Britain’s posit ion in the medal table, where 

DEs were closer to the nat ional average. 

15-24s were less likely to care about  London’s venues and parks (63%  vs 71%  

average) , and new hom es (52% ) , which 25-24s were also less likely to care about  

(55% ) . 

Unsurprisingly, Londoners and those in the South East  were m ore likely to care 

about  London’s venues and parks (93%  and 85%  for London and the SE 

respect ively) , public t ransport  (94%  and 88% ) , and hom es (88%  and 77% ) . They 

were also more concerned about  environm entally- fr iendly developm ents (93%  and 

92% )  and reducing the carbon footprint  (90%  in each region) . 

Londoners and those in the North-East  were most  likely to care about  the Cultural 

Olym piad (78%  and 77%  respect ively versus a nat ional average of 64% ) . 
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Chart  1 0 .3  Caring about  the Governm ent ’s a im s 

Confidence in the delivery of the legacy aim s 

The list  of twelve legacy aims was finally measured against  likelihood of realisat ion, 

using a five point  scale (ext remely likely, very likely, quite likely, quite unlikely, 

very unlikely) . The results of this quest ion are shown in Chart  10.4. 

For all of the legacy aims, a m ajority of respondents consider them to be very or  

quite likely to be achieved, while those who consider them ext remely likely are in a 

m inority at  this stage. 

The greatest  confidence is in the area of infrast ructure and econom ic benefits. 

Major new venues and parks being built  in London has an overall likelihood score of 

86% , up 4 percentage points on 2007, and of which 19%  consider it  ext rem ely 

likely. This is followed by job creat ion with 84%  considering it  at  all likely, and 15%  

ext rem ely likely, but  this score has not  shifted significant ly since 2007. 

I m proved public t ransport  in London has gained by 5 percentage points to 74%  of 

the populat ion considering it  at  all likely, as has present ing Britain as a great  place 

to visit  ( “Tourism ”  in chart  10.4, up 5 percentage points to 81% ). 
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Chart  1 0 .4  Likelihood of the Governm ent ’s a im s being realised 

Stronger year-on-year gains have been seen am ong the part icipat ion legacy areas, 

with likelihood of sport ing part icipat ion increasing by 8 percentage points to 84% , 

the Cultural Olympiad up 7 percentage points to 67%  and young people being more 

involved in their  com m unit ies up 6 percentage points to 81% . 

Following Beij ing, there seems to be widespread expectat ion that  Team GB can 

improve further, with 83%  considering this at  all likely, and almost  half (46% ) 

believing it  to be ext remely or very likely. 

Very lit t le demographic or regional variance exists between these scores. As with 

other measures, those aged 65+  or in social class DE are significant ly less 

confident , while Londoners and those in Northern I reland are more confident  than 

the average. 
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The public’s legacy prior it ies 

Plot t ing each legacy area in terms of how much the public care about  it ,  and how  

likely they believe it  will happen, allows us to assess those legacy areas that  they 

consider more or less cr it ical. 

Scores for caring and likelihood have been converted into average scores out  of 

100, to plot  the twelve legacy areas onto the m at r ix in Chart  10.5. Based on 

average scores for caring and for likelihood of delivery, we have com e up with four 

quadrants that  very broadly describe the importance to the general public of 

delivering each of the legacy promises: -  

o Legacy prom ises with above average scored for both im portance and 

likelihood of delivery are on the top r ight  side of the m at r ix. These m ay be 

seen as relat ively safe by the public, but  it  is vital to deliver against  them. 

o Those with above average importance, but  below-average likelihood of 

delivery m ay be m ore urgent  cases, either for ensuring their delivery or 

reassuring the public. These are shown on the top left  side of Chart  10.5. 

o Areas with below average importance and likelihood of delivery (bot tom left  

of m at r ix)  cannot  necessarily be ignored, as they are likely to have greater 

im portance for certain sect ions of society, who may need reassurance on 

delivery. 

o Finally, those areas shown on the bot tom  r ight  hand side of Chart  10.5 are 

on average less important , but  seen as m ore likely to be delivered. Again, 

variances between groups m ean that  m any legacy areas in this category as 

far as the general populat ion is concerned, are considerably more important  

to specific areas like London. 

Compared to the average, opportunit ies for young people and job creat ion are seen 

as m ost  im portant . However, opportunit ies for young people are seen as only 

eighth of the twelve legacy areas in terms of likelihood of delivery, while Job 

creat ion is put  equal second in terms of likelihood. 

Opportunit ies for business, tourism  and sport ing part icipat ion score above average 

for both caring and likelihood of delivery, indicat ing that  the public feels the Games 

will be delivering the r ight  things in these areas. 

I mproving on Team GB’s medal performance is now higher than average for public 

confidence in delivery, but  only average for importance. This is a major change 

com pared to 2007, when this m easure was squarely in the below average category 

for both importance and perceived likelihood. 
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Chart  1 0 .5  Matr ix  of legacy priorit ies 

Areas of lower than average im portance, but  higher than average perceived 

likelihood of delivery include improved public t ransport , hom es, venues and parks 

in London. Unsurprisingly, these are seen as more important  in London as detailed 

previously. 

Despite increases in awareness, caring and likelihood of delivery versus 2007, The 

Cultural Olym piad is st ill the only legacy area of the twelve seen as below average 

for importance and likelihood. 

Finally, the environm ental impacts of the Games, as measured by how they can 

demonst rate environmentally- fr iendly development  and reduct ion in carbon 

footprint , are higher than average in terms of importance, but  lower than average 

in terms of confidence in their likelihood of delivery. 
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1 1  Aw areness of current  legacy init iat ives 

Olym pics- related act ivit ies in your local area 

At  this stage, only nine percent  of adults are aware of London 2012- related 

act ivit ies that  are happening, or have happened, in their local area. There is no 

significant  difference from  this average among any dem ographic or regional group. 

Chart  1 1 .6  Types of local act ivity w hich w ould be m ost  w elcom e 

Without  interviewer prompt ing, respondents were asked to suggest  the types of 

local Games- related act ivit ies which would be most  welcome. When different  

responses were aggregated, sport ing- related act ivit ies were m ost  welcom ed with 

54%  m ent ioning these, while 34%  wanted to see act ivit ies which were fam ily-

related, and 14%  culture- related (chart  11.6) . 

Sport - related suggest ions were more prevalent  among men, 15-24s, and those in 

London (all 62%  compared to the 54%  average) . Fam ily- related act ivit ies however 

were m ore prevalent  am ong women (40%  vs 34%  average) , and respondents with 

children (43% ) . 
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Free sw im m ing init iat ive 

Just  under half (49% ) of respondents were aware of the init iat ive to int roduce free 

swim m ing for the under 16s and over 60s in public swimm ing pools. Those aged 

55+  were m ore likely to know about  it  (59% ) , along with the North West  (57% )  

and North East  (62% ).  15-24s were less likely (35% ), as were those in London 

(40% ) . 

Higher than average figures for Wales (69% )  and low figures for Scot land (30% )  

and Northern I reland (32% )  can be explained by different approaches taken by the 

devolved adm inist rat ions.  

94%  of respondents believe that  extending this init iat ive to everyone by 2012 

would be useful in get t ing more people to take part  in swimming. Encouragingly, 

there is no significant  difference between those who current ly take part  in sport  

(95% )  and those who do not  (93% ) . 
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1 2  Conclusions 

I nterest  and posit ive feelings about  the Games have r isen in the last  year, helped 

by growth in areas outside London, especially the Midlands. Over two in five of the 

populat ion are now ext remely or very pleased about  London host ing the 2012 

Olympic and Paralympic Games. 

Claimed knowledge of the legacy plans has not  increased in the last  year, and only 

a few people claim  to know a lot  about  the Games. I ndeed, knowledge levels in 

London have fallen. We know this is not  as a result  of interest  or enthusiasm which 

have both grown in that  region, but  m ay reflect  the fact  that  the Games is in m ore 

of an infrast ructure delivery phase now. 

Despite encouraging increases overall compared to last  year, a number of groups  

cont inue to show lower than average levels of interest , in part icular younger and 

older ends of society, wom en, and DEs. 

There have been no real changes in posit ive percept ions of our ability to deliver a 

great  Gam es, despite m edia at tent ion paid to project  delivery, and the exam ple set  

by the Beij ing Games and more people now claim  to have seen or heard posit ive 

news about  the Games recent ly, than negat ive news. 

Belief in the Games’ posit ive impact  on individuals and local com munit ies has r isen 

across m ost  sect ions of society. This cannot  be at t r ibuted to any part icular legacy 

area, and so suggests growing public confidence in the overall legacy of the Games. 

Sport ing and Com m unity Part icipat ion have risen up the public agenda, in both 

importance and faith in delivery.  But , so have infrast ructure and econom ic benefits 

through business and tourism , perhaps reflect ing increased public concern about  

the current  econom ic situat ion. 

Team GB’s Beij ing performance seems to have boosted general feelings about  

2012. The focus of this is m ost ly on m edals, but  a ‘halo effect ’ m ay also be 

support ing interest  and caring about  social legacy areas like sport ing part icipat ion 

and com m unity involvem ent , and percept ions of a posit ive effect  on individuals. 

While headline figures for how the Gam es will encourage m ore people to do m ore 

sport , cultural act ivity or volunteering may look high, the m ore predict ive m easures 

of those who intend to do a lot  more are all below 5% . And among those intending 

to do much more, the majority are already part icipat ing. This indicates that  the 

Games alone will not  lure enough new part icipants into sport , culture and 

volunteering unt il legacy init iat ives start  to have an impact , and less than one in 

ten of the public are current ly aware of any happening in their local area. 
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Nevertheless, awareness of the free swimm ing init iat ive has reached half the 

populat ion, and the public are opt im ist ic that  rolling this out  universally would help. 
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Appendix 1: The 2 0 0 8  quest ionnaire 

1. Thinking about  the London 2012 Olym pic and Paralym pic Gam es, how 

pleased are you that  they will be taking place in London? 

Ext remely pleased 

Very pleased 

Quite pleased 

Not  very pleased 

Not  pleased at  all 

Don't  Know 

2."How interested, if at  all,  would you say you are in this?" 

Ext remely interested 

Very interested 

Fair ly interested 

Not  very interested 

Not  at  all interested 

Don't  Know 

This quest ion is repeated for the following item s:  

News about  elect ions 

Act ivit ies such as films, arts and music 

The environment  

Playing sports 

The London 2012 Olympic and Paralympic Games 

Get t ing involved in your community 

3. How much, if anything, do you feel you know about  the current  plans for the 

London 2012 Olympic and Paralympic Games? 

A lot  

A lit t le 

Not  very much 

Nothing 

Don't  Know 
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4. Overall,  do you think that  the London 2012 Olympic and Paralympic Games will 

have a posit ive or a negat ive impact  on ...? 

I t  will have a very posit ive impact  

I t  will have a fair ly posit ive impact  

Will m ake no difference 

I t  will have a fair ly negat ive impact  

I t  will have a very negat ive impact  

Don't  Know 

This quest ion is repeated for the following item s:  

you personally 

your local area 

the count ry as a whole 

London 

5. Have you thought  about  what  you want  the long term  benefits of the London 

2012 Olympic and Paralympic Games to be? 

Yes 

No 

Don't  Know 

I F 5  =  Yes, THEN ASK: 6  

6. What  do you want  the long term  benefits of the London 2012 Olympic and 

Paralympic Games to be? 

I NTERVIEWER:  PLEASE DO NOT PROMPT. 

I m proved sports venues 

Bet ter t ransport  

Regenerat ion of East  London 

More opportunit ies for young people 

I ncreased part icipat ion in sports 

More visitors to the UK 

I ncreased involvement  in cultural act ivit ies (e.g. theat re, live m usic events)  

Don't  Know 

None of these 

Other 

Other specify 
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I F 6  =  I m proved sports venues, THEN ASK: 7  

7. Do you m ean improved sports venues for the Games themselves or in your local 

area as a long term  benefit  of London 2012? 

For the Games themselves 

I n my local area 

Both 

Don't  Know 

I  am  now  going to read out  som e statem ents about  the London 2 0 1 2  

Olym pic and Paralym pic Gam es, and I 'd like you to tell m e how  m uch you 

agree or disagree w ith each one. So first ly..... 

8. HOW MUCH DO YOU AGREE OR DISAGREE WITH THI S STATEMENT? 

St rongly agree 

Slight ly agree 

Neither agree nor disagree 

Slight ly disagree  

St rongly disagree 

Don't  Know 

This quest ion is repeated for the following item s:  

I  am  confident  that  the UK will host  a successful Games 

I  think the current  plans for the Games are too ambit ious 

The long term  benefits of the gam es should be wider than just  sport  

I t  is only r ight  that  London should get  m ore benefit  than the rest  of the UK from  the 

Games 

Team GB's medal performances in Beij ing have made me feel more enthusiast ic 

about  London 2012 

Before this interview , w ere you aw are that  the Governm ent  has the 

follow ing aim s for the London 2 0 1 2  Olym pic and Paralym pic Gam es....? So 

first ly.... 

9. ARE YOU AWARE THAT THE GOVERNMENT HAS THI S AI M FOR THE 2012 

OLYMPI C AND PARALYMPIC GAMES? 
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Yes 

No 

Don't  Know 

This quest ion is repeated for the following item s:  

Building new homes in East  London 

I mproving on Team GB's Beij ing medal performance 

I ncreasing take-up in sports 

More opportunit ies for Brit ish business 

Encouraging young people to benefit  from  playing an act ive part  in their 

com m unit ies  

I m proving public t ransport  in London 

Set t ing an exam ple of how new building developments can be environmentally 

fr iendly 

Showing the rest  of the world that  the UK is a great  place to visit  

Deliver ing a UK wide programme of cultural events called 'The Cultural Olympiad' in 

the run up to 2012 

Creat ing more jobs 

Building major new sports venues and parks in London 

Set t ing an example of how com m unit ies can reduce their carbon footprint  

10. How much, if at  all,  do you care whether ...? 

I  care a lot  

I  care a lit t le 

I  don't  care 

Don't  Know 

This quest ion is repeated for the following item s:  

new hom es are built  in East  London 

Team GB improves on its Beij ing medal performance 

people increase their take-up in sports 

there will be more opportunit ies for Brit ish business 

young people are encouraged to benefit  from  playing an act ive part  in their 

com m unit ies  

public t ransport  is improved in London 

an example is set  of how new building developments can be environmentally 

fr iendly 

the rest  of the world sees that  the UK is a great  place to visit  

a UK wide programme of cultural events called 'The Cultural Olympiad' in the run 

up to 2012 is delivered 

more jobs are created 
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major new sports venues and parks in London are built  

an exam ple is set  of how com m unit ies can reduce their carbon footprint  

11. Thinking now about  the next  five years, how likely do you think it  is that  .. .? 

Ext rem ely likely 

Very likely 

Quite likely 

Quite unlikely 

Very unlikely 

I  don't  care (DO NOT READ OUT)  

Don't  Know 

This quest ion is repeated for the following item s:  

new homes will be built  in East  London 

Team GB will improve on its Beij ing medal performance 

people will increase their take-up in sports 

there will be more opportunit ies for Brit ish business 

young people will be encouraged to benefit  from  playing an act ive part  in their  

com m unit ies  

public t ransport  will im prove in London 

an example will be set  of how new building developments can be environmentally 

fr iendly 

the rest  of the world sees that  the UK is a great  place to visit  

a UK wide programme of cultural events called 'The Cultural Olympiad' in the run 

up to 2012 is delivered 

more jobs will be created 

major new sports venues and parks in London will be built  

an example will be set  of how communit ies can reduce their carbon footprint  

12. I n the last  four weeks, have you done any sport ing or act ive recreat ion 

act ivit ies? 

Yes, a lot  

Yes, a lit t le 

No 

Don't  Know 
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13. And do you current ly do either of these types of volunteering in your spare 

t im e? 

Giving unpaid help to som eone who is not  a relat ive 

Giving unpaid help as part  of a group, club or organisat ion 

Don't  Know 

None of these 

14. Have you ever part icipated in social sport ing events to raise m oney for 

charity (e.g. Sport  Relief, Race for Life, fun runs and so on)? 

Yes 

No 

Don't  Know 

15. Do you regular ly go along to or take part  in, any cultural act ivit ies, in your 

spare t ime? By this I  mean things like going to theat res, cinemas, m useums, 

libraries, galler ies, live music events and so on. 

Yes, a lot  

Yes, a lit t le 

No 

Don't  Know 

16. Do you think, the closer we get  to London host ing the London 2012 Olympic 

and Paralympic Games, you will be encouraged to .. .? 

Yes, a lot  more 

Yes, a lit t le m ore 

I t  will make no difference 

No, a lit t le less 

No, a lot  less 

Don't  Know 

This quest ion is repeated for the following item s:  

-  do m ore sport  or physical act iv ity than you do now 

-  take part  in, or see, more cultural act ivit ies, performances or exhibit ions than you 

do now 

-  do more volunteering than you do now 
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17. Have you heard of any act ivit ies linked to the London 2012 Olym pic and 

Paralympic Games that  are happening, or have recent ly happened, in your local 

area? 

Yes 

No 

Don't  Know 

18. What  kind of Olym pics- related act ivit ies would you m ost  welcom e in your 

local area in the run-up to London 2012? 

I NTERVIEWER-PLEASE DO NOT PROMPT 

Cultural act ivit ies 

Sport ing act ivit ies 

Fam ily fun days 

Don't  Know 

Other 

Other specify...  

19. Are you aware of an init iat ive to int roduce free swimming in public pools for 

the over 60s and under 16s? 

Yes 

No 

Don't  Know 

20. Free swimming in public pools could be extended to cover everyone by 

2012. How useful do you think this would be in get t ing more people to take part  in 

swimming? 

Very useful 

Quite useful 

Not  very useful 

Not  at  all useful 

Don't  Know 
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21. Thinking about  the informat ion you've seen or heard recent ly about  the 

London 2012 Olym pic and Paralym pic Gam es, have you heard ...? 

Yes 

No 

Have not  seen any informat ion 

Don't  Know 

This quest ion is repeated for the following item s:  

-  Posit ive things 

-  Negat ive things 

22. And, thinking about  the London 2012 Olympic and Paralympic Games, where 

would you say you get  your informat ion from ? 

Newspapers 

Television 

I nternet  

Friends/ Fam ily/ Work colleagues 

London 2012 Olympic and Paralympic Games website 

I  don't  get  any inform at ion 

Don't  Know 

None of these 

Other 

Other specify...  
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Appendix 2 : Sam pling technique &  fie ldw ork quality 

Sam pling technique 

The sam pling technique that  has been developed and refined over m any years is a 

t ight ly cont rolled form  of random locat ion sampling ( random locale) .  This 

technique is used on the major ity of BMRB’s random locat ion surveys, and provides 

nat ionally representat ive samples at  a fract ion of the cost  of random probability 

surveys. 

Random locat ion is a single-stage sample design, taking as its universe Sample 

Units, a bespoke amalgamat ion of Output  Areas (OA’s – the basic building block 

used for output  from  the 2001 Census)  in Great  Britain.  Sample Units have an 

average size of 300 households and this is subject  to far less var iat ion than was 

with the case with EDs (Enum erat ion Dist r icts) .  OA’s are grouped into Sam ple 

Units by CACI  within ward and taking account  of their ACORN characterist ics.  

The use of ACORN ensures all types of area are fully represented and that  select ion 

of respondents is largely taken out  of the hands of the interviewers.  I n 

convent ional quota sampling interviewers are given quotas to fill,  usually from  

specified adm inist rat ion areas. When, for example, an interviewer is asked to 

com plete a quota of AB respondents she will tend to go to a part  of the dist r ict  

where she knows such individuals to be available.  AB individuals liv ing in m ixed 

social class areas will have lit t le chance of inclusion.  A significant  proport ion of the 

populat ion lives in m ixed social class areas so this can lead to bias.  On BMRB’s 

Face to Face Om nibus the interviewer is required to draw respondents from  a sm all 

set  of hom ogenous st reets, selected with probability proport ional to populat ion after 

st rat ificat ion by ACORN characterist ics and region.  

Likelihood of being at  home and so available for interview is the only variable not  

cont rolled.  Quotas are therefore set  to cont rol this element  – age and working 

status within sex -  giving a near to random sample of individuals within a Sampling 

Unit . 

Often companies over- issue addresses in order to achieve the required st r ike rate 

within the t ight  t im etable and this can lead to distort ions in the final balance of 

sample achieved.  Typically we use 235 sampling units (sam pling points)  per 

survey. 

Precise sam pling units of addresses com bined with cont rol of quotas affect ing 

likelihood of being at  home produces a sample profile that  is sim ilar to that  

achieved on The Nat ional Readership Survey (which uses random probabilit y 

sampling)  after four call-backs.  Only a lim ited amount  of correct ive weight ing is 

BMRB Report :  London 2012 Legacy Research 51 



therefore needed to adjust  the final results on our omnibus survey so that  they are 

in line with the nat ional demographic profile. 

Fieldw ork quality 

The field force is made up of a panel of c.600 CAPI  interviewers and 30 supervisors, 

giving coverage of all areas of the count ry. New recruits undergo a thorough three 

and a half day t raining program me, covering CAPI  skills as well as the t radit ional 

interviewer t raining. 

BMRB is a founder member of the market  research indust ry’s I nterviewer Quality 

Cont rol Scheme ( I QCS)  as well as being a member of the Market  Research Society 

(MRS) I nterviewer I dent ity Card Schem e. 

The fieldwork operat ion is directed and controlled by a Head Office department  in 

London. I n addit ion, an interviewer cont rol cent re in Manchester is responsible for 

the cont rol and supervision of the interviewing panel which covers the whole of the 

U.K.  This office-based system  allows t ight  cont rol of the fieldwork operat ion. 

The standard fieldwork quality cont rols include:  

• Giving all interviewers 3.5 days t raining, including the use of mult i media 

CAPI . 

• Personal accom panim ent / appraisals at  least  twice a year 

• Call-backs on 10%  of interviews to check validity and accuracy 

• Regular feedback on performance via formal reviews to all interviewers 

The survey operat ions are handled by Kantar Operat ions.  Kantar Operat ions was 

formed in April 2004 from  the merger of the operat ions capabilit ies of the Kantar 

Group research companies specifically BMRB, Research I nternat ional, Millward 

Brown and BPRI .   

BMRB Report :  London 2012 Legacy Research 52 



Appendix 3 : Occupat ion groupings ( social class)  

OCCUPATI ON GROUPS (Taken from  Occupat ion Groupings:  A Job Dict ionary ,  6ed, 

2006, The Market  Research Society)  

A 

These are professional people, very senior m anagers in business or com m erce or 

top- level civil servants. 

Ret ired people, previously grade A, and their widows. 

B 

Middle management  execut ives in large organisat ions, with appropriate 

qualificat ions. Principal officers in local government  and civil service. 

Top m anagem ent  or owners of small business concerns, educat ional and service 

establishm ents. 

Ret ired people, previously grade B, and their widows. 

C1  

Junior m anagem ent , owners of small establishm ents, and all others in non-manual 

posit ions.  

Jobs in this group have very varied responsibilit ies and educat ional requirements.  

Ret ired people, previously grade C1, and their widows.  

C2  

All skilled m anual workers, and those m anual workers with responsibilit y for other  

people.  

Ret ired people, previously grade C2, with pensions from  their job.  

Widows, if receiving pensions from their late husband's job.  

D 

All sem i-skilled and un-skilled manual workers, apprent ices and t rainees to skilled 

workers.  

Ret ired people, previously grade D, with pensions from  their job.  

Widows, if receiving a pension from their late husband's job.  

E 

All those ent irely dependent  on the state long- term , through sickness, 

unem ploym ent , old age or other reasons. Those unemployed for a per iod exceeding 

six m onths (otherwise classify on previous occupat ion) . 

Casual workers and those without  a regular incom e. 
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